Il Schoolis Easy: Maximize Your Google Business Profile

Mistakes to Avoid & How to Win More Leads

#2 Introduction

Creating and managing a Google Business Profile (GBP) may seem straightforward, but
it’s surprisingly easy to slip into missteps that hurt visibility, credibility, and customer
trust. Because the platform is intuitive, many owners treat it as “set-and-forget,”
overlooking critical details or updates that influence search rankings, customer
decisions, and local SEO performance. This guide highlights the most common
mistakes—from incomplete information and outdated photos to mishandling reviews—
so you can avoid them, strengthen your online presence, and ensure your business
makes the best possible firstimpression.

Why This Matters for Your Revenue

A fully optimized GBP can conservatively add = $110,000/year in revenue for a single
Schoolis Easy location.

Visitor Flow Example (based on SIE’s Easy Number Analysis):
¢ 1,000 monthly GBP views > 480 website visits + 210 phone calls

e« With an enquiry to lead ratio of 5:1, 150 website visits/phone calls = 30 leads = 7-
8 new enrollments/month

« Average sale: $1,300 > ~ $110K/year extra revenue

Actions Taken By Customers On Google Business Profile
Website visits 48%

Direction requests

Calls to business 21%

Other interactions | 2%




lil Google Business Profile at a Glance
Metric Avg. Result Why It Matters

Verified business views 1,803/mo Visibility—84% from discovery searches

Businesses >1,000 views 40% Consistent optimization pays off
Calls per 1,000 views 210 Direct lead source
Site visits per 1,000 views 480 Drives consultations & sign-ups

Recent GBP Updates (2025)

Fake Review Crackdown — Google now suspends profiles with suspicious
review patterns.

o [ Enhanced Attributes — Add features like “Online classes available” or “Child-
friendly.”

e mex Customer Photo Updates — Customers can suggest photo changes; monitor
regularly.

e @ Strict Location Policies - PO boxes or virtual offices risk suspension.

o <4 Accessibility & Features — Use attributes (e.g., wheelchair accessible,
online tutoring) to improve discoverability and customer trust.

X Common Mistakes & 2 Fixes

m Information Mistakes

X Mistake Fix

Inaccurate orincomplete NAP Double-check details match your website
(Name, Address, Phone) and all directories.

Inconsistent branding Use SIE logos, colors, and tone exactly as in

your brand standards.

Wrong or vague categories Choose “Tutoring Service” + secondary
categories relevant to services.



Keyword stuffing

False addresses

Broken links

Use your real business name only—no extra
keywords.

Use your real, physical address or set service
area properly.

Test website, booking, and ordering links

monthly.
Engagement Mistakes
X Mistake Fix
Ignoring Respond within 48 hours—thank positives, address negatives
reviews politely. See Reviews Best Practices section for details. /NEW
Not using Turn on GBP messaging and reply quickly (under 24 hrs).
messaging

Not using posts Post weekly updates: success stories, offers, or local events.

Ignoring Monitor Q&A weekly—answer promptly and clearly.

Questions

ez Content & Visual Mistakes

X Mistake

Poor-quality photos

No photos at all
Outdated visuals
Neglecting Insights
Lack of regular activity

Not verifying your
profile

Duplicate listings

Fix

Use high-res, well-lit images of tutors, happy students, or
events.

Add storefront shots, team photos, and class images.
Refresh at least quarterly.

Review GBP analytics monthly—spot trends and adjust.
Post consistently to show Google you’re active.

Claim and verify immediately to secure ownership.

Merge or remove duplicates to avoid suspension.



%’ Lead-Generation Best Practices

Add “Book a FREE Consultation” or “Call Now” CTAs.
Use service and product listings to describe tutoring subjects and packages.
Include booking links where applicable.

Showcase 5-star reviews in social posts or website widgets.

< Use relevant attributes like “Online classes available” or “Child-friendly” to
attract the right customers.

< Include local keywords in your service listings (e.g., “Math Tutor in [City]”) to
match parent/student searches.

Reviews - Best Practices & Strategy

Why Reviews Matter

Reviews are among the strongest trust signals for parents evaluating tutoring
services.

Google considers review quantity, quality, and recency when ranking local
businesses.

A profile with fresh, positive reviews and thoughtful responses drives more
calls, website visits, and enrollments.

Do This
Action Tips
Ask promptly & Request reviews after a positive interaction (e.g., after a
politely successful tutoring session). Provide a direct review link or QR
code.
Make it easy Share the link by email/text or add a QR code on follow-ups.

Balance quantity Aim for a steady flow (e.g., a few per month) rather than a big
& freshness burst.

Respond to every  Thank positives, acknowledge specifics, and address negatives
review calmly.

Use reviews in Highlight 5-star reviews in posts, website, or flyers.
marketing



A Avoid This
Risky Practice Why It’s a Problem

Offering discounts or freebies Violates Google’s policy—reviews can be removed
for reviews or profiles suspended.

Fake or manipulated reviews Can trigger penalties or suspension; erodes trust.

Ignoring negative reviews Sighals you don’t care; leaves a bad impression for
potential parents.

i} Track These Metrics

Metric Why It’s Useful Suggested Frequency
New reviews per month Shows momentum Monthly

Average star rating Key trust signal Monthly

Time to respond Demonstrates responsiveness Weekly

Positive vs. negative ratio Flags issues early Monthly

Brand Consistency & Tone

Share organic, local content—photos of real students, tutors, tutoring sessions,
classrooms, or local events.
Maintain a warm, supportive, and professional tone in all responses.

7% Cadence & Responsibilities

Frequency Task

Weekly Respond to all reviews & messages, answer Q&A, check links.
Monthly Add new photos, post fresh content, review Insights.

Quarterly Audit NAP consistency across directories, test CTAs, benchmark
competitors.



@ Competitor Check (3-Step)
1. Search “tutoring near me” and open top profiles.
2. Note categories, photos, posting frequency, and review patterns.

3. Adoptideas that align with SIE’s standards to stay competitive.

~~ Monitor KPIs & Report

Track:
« t, Calls from GBP

o Website clicks

%# Direction requests

New reviews & average rating

o <= Review velocity (steady flow of new reviews)

Use these to spot opportunities, monitor what share of your leads & enrollments are
generated by your profile(s), and share results with HQ.

[y Resources

e P Video Tutorial: YouTube link

e [ _] Google’s Official GBP Guidelines -
support.google.com/business/answer/3038177

e [_] Howto Ask for & Manage Reviews -
support.google.com/business/answer/3474122

e (¢ SIE Marketing Support: marketing@schooliseasy.com

Final Note

Your Google Business Profile isn’t just an online listing—it’s one of the most powerful
tools for attracting families in your local community. Parents increasingly turn to
Google first when searching for tutoring and educational support, and profiles with
strong reviews and up-to-date information dominate local search results. In an age
where trust is built through online reputation, reviews often carry as much weight as
personal recommendations.


https://www.youtube.com/watch?v=aLggHGEIieA
mailto:marketing@schooliseasy.com

By keeping your profile accurate, responding quickly to questions and reviews, and
regularly posting organic, local content, you not only improve your visibility on Google
Maps and Search but also showcase the quality and reliability that sets School is
Easy apart. A well-optimized GBP signals professionalism and care, helping hesitant
parents feel confident enough to reach out.

For small, high-quality education businesses like School is Easy, leveraging GBP is
essential: it connects you directly to families actively looking for tutoring, converts
casual browsers into consultations, and ultimately drives enrollments and long-term
revenue growth. Consistent attention to your GBP ensures you’re not just present
online—you’re the trusted choice for local families seeking educational excellence.



