SIE Insider Handbook
TO GOOGLE ADS

Unlocking the Essentials

Unlock the essentials of Google Ads, in this guide, we provide you with all the knowledge required to supercharge your growth
through paid advertising.
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School is Easy locations can effectively target potential schools, principals, parents, and other target audiences through paid
advertising. Remember the phrase "If you build it, they will come" in today’s market, if you build a good Google Ads Campaign,
they will. In today's competitive market, a well-crafted Google Ads campaign is often the key to attracting students.

In the past, digital advertising was considered a luxury, but now it's a necessity, particularly for campuses aiming to establish their
local presence and attract new students.

So, what types of Google ads should you employ? What objectives should you set beyond the generic "welcome new students"?
How can you assess the effectiveness of your campaign, and most crucially, what's the financial investment required for Google
Ads?

What are Google Ads?

Google Ads, previously known as Google AdWords, is an online
advertising platform based on a bidding system. It offers a variety of ad
formats, including text-based search engine ads, video ads, banner ads,
YouTube ads, and more. Google Ads displays ads on Google search
results and partner websites, making it the largest digital ad publisher in
the United States, accounting for 28.4% of all ad revenue.
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Google Ads 101
UNDERSTANDING HOW IT WORKS

How do Google Ads work?

Creating a Google Ads campaign involves writing an ad, setting a bid, and then waiting for sales to roll in — with a few small
caveats.

Google Ads works on a pay-per-action pricing model, usually calculated as cost-per-click (CPC). That means you pay a certain
price every time a user clicks on your ad, or whatever your goal action is. That price changes often and depends on multiple
factors, including how many other brands and competitors are currently targeting that keyword, search volume, expected reach,
time of day or year, and more. When you place your ad, you specify your “maximum bid” — the most you're willing to pay for a
click (or view, or other action you've defined).

The three main bidding options are:
1. Cost-per-click (CPC): You pay when a user clicks on your ad.
2.Cost-per-mille (CPM): You pay per 1,000 ad impressions.
3. Cost-per-engagement (CPE): You pay when a user performs a specific action on your ad (signs up for a list, watches a video,
etc.).

For example: if your max bid is $2 but Google says the value of that click is $2.55, your ad won’t show. However, if your max bid
was $2.56, your ad would be more likely to get the placement.

Importantly, this number is different from your overall campaign budget. You have the option to set a daily average budget and
let Google handle your ad bids or to set both your overall budget and fine-tune the maximum bid for each ad.

For beginners, we recommend setting your daily budget and letting Google optimize your ad bidding. It's easier and often yields
more effective and economical results.

For example: if you want to spend a total of $1,000, you could run a campaign for 30 days with a maximum daily budget of $33.
Or, for 14 days (about 2 weeks) at $66 per day. You get it. That's budgeting in a nutshell.

There's one more sneaky factor to bidding: Quality Score.
Quality Score is how Google Ads determines who has the “best” ad to show for a keyword. It's a numerical ranking from 1-10.
For example, a lunch restaurant could score a 10 (high) for the keyword “avocado sandwiches” but would likely score a 1 (low)

for the keyword “local plumber,” right?

Your Quality Score doesn't directly affect your ad placement or budget, but it can have indirect effects.

For example, a high-quality Score means your ads match your potential target's search intent. And, creating ads that match what
people are searching for means they'll be shown more often, which means you'll get more clicks. Quality Score isn't a metric you
should track in-depth, but more of a guide to tell if your ad targeting is on track and how you compare to others competing for
the same keywords.
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Google Gives You Many
WAYS TO BE FOUND & DRIVE SALES

Types of Google Ads

Google Ads offers various ad
types, including:

Responsive search ads:

These text-based ads appear on Google's search result
pages (SERPs). Google's Al technology selects the best
combinations of ad components based on the search
query and intent.

Search ads are indicated by the bold “Sponsored”

above them. Ads will also be in the first four spots on
the page.

When to use Responsive Search Ads:
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Tutoring for my 6th grader X & @ Q

Near me Online Free Open now Worksheats Top rated Math

fesults for Miami-Dade County, FL ) Usse procise location

Sponsored

Syhvan Leaming
_ il ,
K-12 Tutering Programs - Insight™ now $29- Limited Time
Grade Inflation is happening. Find out where your child stands w/ Sybars $29. =

Find A Location Near You - Tutoring Programs - Reading Tutors - Math Tulors
Deal: Up to $170 off Insight ™ Assessment

Sponsored
@ lrnercom £y

spsiwwnleamercom 1

Private 1-1 Tutoring - 97% Improved Grades In 4 Weeks lﬂ' | ‘

Our First Session Is 525 So You Can Confiem Our Tutor Student Match. We Stop.
4 # Rating for learner.com: 5.0 - 421 reviews

Sponsored
e FUZEON Acadenmy
B ares ki

adorry com - summes 204§

S
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. All the time. Search ads are the most basic Google Ads format, and every brand can benefit from using them.

Specs:

« Headlines: Minimum three and maximum 15 headlines, 30 characters each.
. Display URL: Must use your domain but doesn’t have to be the final URL. Can include a simplified “Path” of up to 15

characters.

. Descriptions: The body text of the ad. You need at least two descriptions but are allowed up to four, a maximum of 90

characters each.
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Google’s Al + P Max
GET THE BEST OF GOOGLE ALL-IN-ONE

Performance Max Ads:
Access all of Google's ad inventary with a single campaign to find converting customers no matter where they're browsing online.

Performance Max ads offer an effective strategy for you to promote your local SIE tutars and drive new student registrations. This
advertising approach leverages a combination of machine learning and Al-assisted ad bidding while integrating the data paints you
provide, all aimed at optimizing results for your specific goals.

Performance Max ads are mare than just a particular ad type; they represent a comprehensive strategy. By utilizing this approach,
SIE locations can harness the power of advanced technology to ensure their local tutors are effectively showcased and that
enrollment figures are on the rise.

This strategy allows you to maximize the efficiency and impact of your advertising efforts.

Select a campaign type

To make a Performance Max campaign, you need ta have a specific goal,
such as making sales, getting leads, or anather defined action. And you'll
need either some existing campaigns to pull fram, or to upload as many
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Specs:

« Covers various ad and creative formats. For best results, create a variety of assets — graphics, video, text options — for
Google Ads to work with.

Video best practices

. " ) Content and quality
Your Performance Max creative checklist - ol ) RS R
J — Ll e Gat ahaad of the :kip' button by grabbing
I - - 16:9 1 4:5 3 10:16 2:16 . :f;?x::ti::;l:::::;:xw"ﬂ

connection and urgency.
Minimum required Recommended to

16 fun o compaign upload (max limit) Diversify content

i . . i ?\ja « Exporimant with thomos, styles, and
Image Landscopoimogo (1ot | 1209% 628 r0commanded: 600 x 3t min: . o ENf;SSR St TWI0 I DetI SR o subjects (differant use coses of benefits)

5120 KB max fig 520 1o k to diffarent audiences.
Up to § videos per Asset group s e

Assot [«

1200 x 1200 recommanded: 300 x 300 ming 20

Square Imoge (1:1) 5120 KB mox filo $iz0 1 Allabove 10 sec, with verticol oriontations loss than 60 soc Eoimmarsive

L 1 ! Any rosolution supported by Youlube 5 « Emohast ekich .

Portrait \mnﬁo (4:5) 960 x 1200 recommandod: 480 x 00 min [+3 ) mphasize your product oxpanonce ovor

starytelling. Show the product experionce

Loge . 1200 x 1200 rocommaondod: 128 x 128 min: Please note: Auto-generated vidoos a5 quickly as possible.

Squara loge (1:1) s e ) (o] 9 quickly a5 po

{ s If you dont howe any videos in yous assel group,
. 1209 x 300 recommondad; $12 x 128 min: o 0_.6 Brand porsistontly

Landscapo logo (4:1) 6120 K6 mox flo 5iz0 @ you, based on tho imagos and hosdlings you provide {_’; » Intreduce branding os carly ond 85

Videa Vidoo erizontol vortical, &f squaro, »u10 soconds in langth: 3 Tha gin A videos con ssive on B compabie® froquently as possibie. both through logo

s placoments, similar 10 ugr-uplooded vidoos. £X 91 90 0u10-0ONOMTY vickoe and toxt placements in-ad.

[E T ———

*roquired" tx vortical video

www.schooliseasy.com



https://ads.google.com/home/?pli=1

Find & Drive Results
WITH GOOGLE’S DEMAND GEN ADS

Demand Gen Ads

This ad type can be highly beneficial for SIE locations looking to promote their local tutors and generate new leads and inquiries.
These ads are strategically positioned in locations where individuals commonly research products or view reviews, such as on
YouTube, Gmail, and Google searches aligned with their specific interests.

The effectiveness of Google’s Demand Gen in promoting your tutors hinges on several critical factors, including your precise target
audience, the quality of your ad creatives, and the overall strategy you employ for your advertising campaign. By carefully
considering and optimizing these elements, SIE partners can leverage Demand Gen ads to engage and attract new business and
potential consumers effectively.

To decide which Demand Gen ads to show a user, Google uses the persons:

- Web and app activity

App info from their device (e.g. phone, tablet, computer)

« Contacts

« Location History

« Location settings (e.g. saved “home"” and “work” locations, and others)

Source: GMAIL
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Reach New Audiences
ACROSS YOUTUBE & GOOGLE

YouTube Ads

Familiar to most, YouTube ads play either before you watch a video, or during it, or appear in other places on YouTube, such as the
homepage and the Subscriptions, Watch Later, and playlist pages.

Who sees your video ads depends on several factors, including:

« Whether a user is signed in or not

« Their interests

- Watch history

« Your ad campaign goal

. Your ad campaign targeting settings

You have a few options for video ad formats:

« Bumper ads: Six seconds long and people can’t skip them.

« In-stream ads: Played before, during, or after a video. You can make them unskippable, so people must watch the entire ad or,
by default, users can skip after five seconds.

« Outstream ads: Video ads that play solely on Google video ad partners, instead of YouTube.
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Source: YouTube

When to use:

New offers, camps, and to raise brand awareness. Video ads work for nearly all campaigns, but only with high-quality video content.

Specs:

. Skippable in-stream ads: There’s no maximum length to this ad type — Try to keep it under three minutes.

. Non-skippable in-stream ads: Between 15-30 seconds.

. In-feed and outstream ads: There's no maximum length and you're able to select from existing videos from your channel.
. Bumper ads: The maximum 6 seconds.

That's a Wrap!
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